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Technology Watch
By Jim Loveland

Are 1-Click Settlements
on the Horizon?
competition — and have no mercy
when they share their experiences
with their friends, family and thousands of strangers on social media.
J.D. Power reports that the single most important metric for customer satisfaction is the cycle time
of a claim. To cut the industry average cycle time of around seven
days down to just a few minutes,
the insurance industry is adopting
two cutting-edge technologies to
automate portions of the claims
process. Let’s take a look.
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Drone-based data capture solutions
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t’s been nearly two decades since Amazon introduced
1-click checkout for eCommerce. Will 2019 be the
year of a 1-click claim settlement?
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No longer a fad or a nice-to-have,
drone-based data gathering solutions are allowing carriers to scale up
to meet high claims volumes, while
also giving field adjusters better ways

J.D. Power reports that the single most
important metric for customer satisfaction
is the cycle time of a claim.
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impact on the customer experience.
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A.I. and deep learning
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to provide 1-click settlements in 2019?
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Not quite. But given how rapidly the

and even help point to issues or bot-

that are available at an instant, 24/7.
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Predictive data analytics

making an impact on claims.

According to MIT, 80% of business
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On-site settlements
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closer than you might think.
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